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So Many Platforms, So Little Time

Better technology 

= 

more platforms 

= 

more opportunities

= 

more to track
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http://www.youtube.com/watch?v=lFZ0z5Fm-Ng


Where Do You 
Spend Your Time?
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Twitter
Facebook
LinkedIn
YouTube

Blogs 
Foursquare
Flikr/Picasa
Mobile Apps



Ask yourself …

1. How can I show value? 

2. What can I learn?

How do I make 
sense of it all?

Social Media is about engagement …
So track the engagement



• Pay services for monitoring/tracking social 
media …
– Radian6

– SM2

– Actionly

– Beevolve

– ViralHeat

• When you’re on a tight budget …

What to Track and How to Track it



Twitter *4,745 Followers as of 
March 1, 2011

Report



Twitter – Hootsuite
(TweetDeck)



*How much value are people finding in 
what you are Tweeting? 

Report



Numerical representation of the 
size and strength of a person's 
sphere of influence on Twitter. 
The scores range from 1-100 
with higher scores representing 
a wider and stronger sphere of 
influence.

The size of your 
engaged audience: 
Followers, Mutual 
Follows, Friends, Total 
Retweets, Unique 
Commenters, Unique 
Likers, Follower/Follow 
Ratio, Followed Back 
%, @ Mention Count, 
List Count, List 
Followers Count.

A measurement from 
0 to 100 that indicates 
how likely it is that 
your content will be 
acted upon. How 
often your messages 
generate retweets or 
spark a conversation.

A measurement of the 
influence level of the 
people who interact 
with you. Scores range 
from 0 to 100.

Twitter – How am I doing? Learn



2/4/2011 Klout Score True Reach Amplification Network

SDSU_NewsTeam 62 395 45 66

4524

Blockgreg 52 981 32 60

1,720 

Gina_SDSU 46 358 24 55

1,104 

GoAztecs 48 493 27 54

1,643 

UC San Diego News 37 26 17 43

4,200 

UofSanDiego 37 349 20 37

1,284 

UCLAnewsroom 51 2000 27 60

5,815 

Stanford 70 4000 52 74

24,751 

Harvard 69 9000 53 73

32,277 

Calstate 49 757 26 55

2,215 

UCBerkeleyNews 44 2000 20 52

5,816 



Facebook –
You “Like” 
me, you really 
“Like” me

*5,898 Fans as of 
Mar. 1, 2011

Report



Facebook –
*Engagement 
is key – “Likes” 
and Comments

Report



What specifically 
are people 
engaging with?

Learn



What specifically 
are people 
engaging with?

Learn



*Comments on SDSU 
NewsCenter stories = 
Engagement

Report



*Google Analytics – Traffic to the News site Report



YouTube



*YouTube – What are people watching? Report



Hot Spots can 
help you refine 
your videos

Learn



Blog



*Blog – How many readers, Top stories Report



Top Metrics 
Sometimes it’s what’s important, sometimes it’s what your supervisor thinks is 

important

• Twitter: Followers, Number of Clicks on things you’ve 
posted

• Facebook/LinkedIn: Fans/Followers, Comments and “Likes”

• Comments on university news site

• Google Analytics – Web traffic

• YouTube: Number of views, popular videos

• Blog: Number of views, popular posts



Email: gblock@mail.sdsu.edu

Twitter: @SDSU_NewsTeam

Twitter: @blockgreg

Facebook

LinkedIn

Or, heaven forbid, phone: 619-594-2176   ;  )
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Follow or Contact Me

mailto:gblock@mail.sdsu.edu

